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Understanding Relations of Events and Emotions to User Experiences
that Affect Satisfaction with Products and Services

Sayoko DOI and Toshiki YAMAOKA
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Relationship between Shape and Spacing of Convex Points and
Roughness Sensation in Dot Pattern Texture

Junpei AIZAWA and Masayoshi KAMIJO
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Index which Indicates Features of Streetscape Colors
Keishi KONDO
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Proposal of an Estimation Method of Emotional Centroid
Based on the Russell’s Circumplex Model for Quantitative Evaluation of Affect

Shoichi EGAWA, Yoshihiro SEJIMA and Yoichiro SATO
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Effects of Odor of Hair Color Products on Psycho-physiological Index

Takayuki KODAMA, Eri HIGUCHI, Celine BOSSARD, Hideki NAKANO,
Tomohiro UEDA, Emilie YOKOYAMA, Satoshi KITANO and Yoshiko NAKAO
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AR Based Learning Support System for Mental Rotation in Mobile Environment
Midori NAKANO, Yukihiro MATSUBARA, Masaru OKAMOTO and Noriyuki IWANE
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Influence of Interaction with Product Information on Selection Results
— Comparison of Gender Differences in Product Purchase —

Yuri HAMADA, Kenta FUKUDA and Hiroko SHOJI
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Logo Generation with Generative Adversarial Networks
Conditioned on Sentiment Terms
Yurika SAGAWA and Masafumi HAGIWARA
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A Survey on the Consciousness of Abilities of Social Consensus Building
for Local Government Officials

— From the Analysis of Questionnaire by Newly Employed Officials
in Hiroshima Prefecture —

Hiroko HYAKUTAKE
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Qualitative Understanding of Viewers’ Needs related to the Design of TV Screens
for Information Display
— An Interview Study using the Evaluation Grid Method —
Hanae ISHI and Kazumichi MATSUMIYA
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Proposal for Continuous Measurement of Interest in Movies and
Analysis of Temporal Characteristics of Audio-visual Interaction

Masaharu NOMURA, Hiroshi ARAO and Tomoko HASEGAWA
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