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Effects of Auditory Neuro-feedback Training on Chronic Pain Patient

— A Single-Subject Design Investigation —
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Effects of Conversation with Cell Phone or Passenger on Driving
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Evaluation of Selection Criteria of Cedar Wooden-Shingle Boards
Using Physical Characteristics
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How Visualization Supports Creative Cognition for Devising Customer Insight
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The Influence of Spectral Distribution of Illumination
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Research on Haze Removal for Autonomous Car
Zhi WANG and Daishi WATABE
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Quantitative Evaluation Method of Company Inner Branding
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